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Fill out all of it for you’re new years 
resolutions

name:
date:

this year i want to go to

my greatest achievement 
will be:

this year i am going 
to be healthier 

because

this year i want 
to try:

i really want to:



Concept art for Yellowstone campaign

UFOh No: 

The Yellowstone

Marketing Disaster
By Dan Levine

which would air November of 2024. While audiences 
around the world rejoiced, Marketing Director Duncan 
Fitz got to work. Fitz had a little over two years to launch 
the largest marketing campaign in the network’s history. 
What transpired would shake our faith in governmental 
institutions and force us to question our place in the universe. 

The machines lacked programming and resisted 
corralling efforts. Hovering over lakes, houses, tree-lined 
suburban streets, the drones evoked not the stoic majesty of 
Montana but rather the feverish imaginings of H.G Wells.

Last month, Duncan Fitz released 2,000 drones into the 
sky and unknowingly started an alien invasion. “They was 
supposed to say ‘Watch Yellowstone’” mumbles Fitz, his mouth 
filled with dirty candy. Duncan and I sit at a rest stop off the 
NJTurnpike. A TV plays a news segment about New Jersey’s 
UFO problem: Duncan can only shake his head. “We was 
gonna make e’erbody watch it. Now nobody prolly watch.”

There were no repercussions then and it doesn’t look like there 
will be consequences now. “I’m ok prolly,” Duncan confided in 
me as we walk back to our cars in the lot of the John Fenwick 
Service Plaza. “I still cain’t get the planes back. Maybe it really is 
aliens? You never know… Maybe it’s a coverup. Prolly a coverup.”

It was meant to be a cultural event, a promotional coup 
devised by a marketing genius to prey on the public’s fascination 
with spectacle and technology, a nod to the larger-than-life ethos 
of the Dutton ranch. In the battle being fought tooth-and-nail 
for our attention, this would be the atomic bomb. It was a failure.

In February 2022, the Paramount Network officially renewed 
Yellowstone for a fifth and final season, the second half of 

 On November 19th,  the Morris 
County Prosecutor’s Office received 
their first report of drone activity. Then 
the dam burst. Overnight thousands of 
social media videos uploaded to X.com 
showed drones hovering menacingly 
in a bitter coldnight’s sky. Theories 
ranged from government experiments 
to extraterrestrial reconnaissance 
missions. The nation held its breath, 
waiting for the news of first contact. 
They watched Yellowstone to distract 
themselves from armageddon.

The “Yellowstone Fuck Up” – 
as it is now being called – takes its 
place among a long list of poorly-
conceptualized stunts. In anticipation 
of Yellowstone’s first episode in June 
of 2018, the team at Paramount 
partnered with Lunchables to launch 
the “Yellowstone Ranch Pack”  
featuring raw ground beef in the shape 
of a Y. “What are you supposed to do 
with this?” one Instagram post read. 

Before he gets to his car, Duncan places his head in his 
hands and lets out a sob. “We was suppose to all bust together. 
Now the White House got aliens onnit.” I hug him as he cries 
violently. It’s getting dark and his drones will be out tonight. 
Maybe they look down and see two gigantic obese men hugging 
in a parking lot. Maybe it makes them want to return home.

Despite national chaos, Yellowstone 
is doing just fine. It remains one of the 
most watched dramas on television; 
its sprawling tales of land, power, and 
family as magnetic as ever. Perhaps the 
Duttons would appreciate the irony: 
a marketing stunt that, through its 
failure, embodies the very themes of 
hubris the show so often wrestles with.   




